ADOBE: WHERE RESEARCH =

GETS REAL

Adobe is known as a place researchers go when they want their ingenuity and creativity
to have a real-world impact on the way people live, work and play with technology.

IMMENSE
CURIOSITY

Our researchers are
self-directed, and their

. . We look for people who are comfortable
curiosity drives them to P ! '

wearing multiple hats, have a twinkle

explore the limits of what's P> in their eye, and a strong
possible. We work on the ; compelling research

cutting edge of computer d
science, data and creativity.

vision.

MAKER
MENTALITY

We like shipping things, and seeing them get into the
hands of customers. We have a passion for talking
directly with customers, getting their feedback and
incorporating that into our research.

"If we hire bright, motivated
people, they'll know their discipline
better than their managers do."

Gavin Miller, Vice President and Fellow,
Adobe Research

P E RSO NALITI E Our small team of 80 researchers reflect the environment of a startup with the

backing of a large company. Our team is full of unique personalities and passions

WE Lco M E and we encourage creativity both individually and through team building exercises such as:

segwaying, skiing, indoor skydiving, exploring the redwoods, and even robot snake development.

adoberesearchjobs@adobe.com



